We will begin at 12:02 p.m. ET (9:02 a.m. PT).

You can download the slides here: .
kivilm.com/target
(Open a new browser window first!)
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*Specific, recurring
tasks that can be
accomplished in a
setamount of time

« Personal thank you
notes

Tasks that let you polish your skills
Flexible weekend and evening hours
«Child care or activities available

*We'll tailor your
volunteer experience
to your talents.

*Give back and get
results!
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*Specific, recurring
tasks that can be
accomplished in a
setamount of time

« Personal thank you
notes

Tasks that let you polish your skills
Flexible weekend and evening hours
«Child care or activities available

*We'll tailor your
volunteer experience
to your talents.

*Give back and get
results!

*Volunteer with friends
*Facebook Group
«Socials before or after
volunteering

« Leaving a legacy
(planned giving)

* Naming
opportunities

«PR
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« Leaving a legacy ﬁ
(planned giving) L
« Naming (
opportunities
«PR

« Monthly giving
« Events (especially with kids)
« Church/Club service projects

« Options for what to
fund

* Reporting back built
into gift

«PR

* Monthly giving

« Events

« Facebook Causes
* Mobile giving
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By Dean Rieck at www.copyblogger.com/author/rieck/
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Look for a survey window to pop up
when you exit the webinar.
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kivilm.com/40
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